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o Social Market

- Using a peeto-peer approach to getting your message heard
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)o  Whatis
< Social Marketing?

= A Advertise an attitude or behavior that
IS shared by majority (more than 4
50%) of the population, in order tc@
- create gositivesocial shift.
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A. > How to-Social Market
A/A ANhat is the issue?

AVhat 6s the behavior?
.;A changed? How will the change/goals be
measured?
® AWho is your target population:

A\ge, gender, community, ethnicity, behavior, ect.

ANhat is the message®imple and honest) -
AConduct a survey, create a new statistic
fState statistics
MNational data

AOutlet (implementation)
A/isual (aka poster, flyers, pins, magnets, penSr

Aaudio (aka radio, commercials, music) @
Avisual and Audigqaka TV, mowes)‘”‘.
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After Implementation

A Monitor
I Is your audience receptive to the message?

A Outreach
I Is there help available for those that want to change?

A Evaluate

I Has there been a change in perception of the activity or
behavior?

I Has there been any change in attitudes or beliefs?
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My Experience with
Social Marketing

Kapa a High School
-Tobacco Abuse



