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Brand Websites

ÅAll of the biggest tobacco brands have 

websites
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Facebook

ÅThis is somewhat of a gray area.

ÅTobacco companies seem to be avoiding 

Facebookéfor the most part.



Camel Paraguayôs Facebook Page: June, 2011



Photos from Camel Paraguay Facebook Page 

Access Party, 2011

Attendees had the opportunity to enter a 

contest to win a trip to China.



Print Ads

ÅNot as common as they once were, those 

ads that do run are often for newer 

generation tobacco products



Camel SNUS Mint Ad 

which was published in 

free arts and 

entertainment 

magazines and LGBTQ 

publications in the 

Minneapolis, MN area 

(April, 2011).

SNUS Mint is being test-

marketed in Minnesota.



Camel SNUS ad 

that appeared in 

NYC free 

publications as 

well as the Wall 

Street Journal and 

USA Today.

These ads ran as 

the City was 

implementing their 

outdoor smoke-

free policy (May, 

2011).



Direct Mail Marketing

ÅImportant promotion strategy

ïUsed to create and maintain customer loyalty

ïVehicle for distribution of tobacco coupons



Free gift from Copenhagen: Camouflage hat and coupons.

June, 2010.



Free gift from Black 

& Mild: Smoking 

Jacket T-Shirt.

July, 2010



Free gift from Black & Mild:  

Cigar box, ashtray, and 

Zippo lighter.

May, 2011



Camel SNUS holiday mailing, December 2010


